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January 13, 2017 

 

 

Planning Division 

City of Alhambra 

Development Services Department 

111 South First Street 

Alhambra, California 91801 

 

 

Subject: Comments on the “Traffic Impact Study for the Proposed Lowe’s and Office Development in the 

City of Alhambra 

 

Dear Sirs/Mmes, 

 

I will address the main argument presented in the traffic study prepared by Kimley-Horn and Associates, 

Inc., October 2016. The justification for bypassing the normal use of the IT manual and using the Lowe's 

Poway data is that the IT manual does not reflect the type of home improvement audience that is part 

of the Lowe's model for business. Below I have included their justification ( see Attachment A). In it they 

state the difference is that they cater to the homeowner and not the small contractors. This is not 

factual and is a disingenuous argument.  

Lowe's website has several pages devoted to small contractors offering in store delivery and discounts 

for contractors. The service is called Lowe's ProServices. A banner advertising bulk rates for contractors 

is prominent on their www.lowesforpros.com home page for the services. 

  

http://www.lowesforpros.com/


 

A cursory view of the documents on the web show that Lowe's is directly competing with Home Depot 

for contractor business and in fact their stock ratings are dependent on it. In a Fortune financial analysis  

This is the Best Home - Improvement Stock to Own by Ryan Derousseau dated April 20th, 2016 the 

article compares Home Depot and Lowe's and an Oppenheimer analyst Brian Nagel, states "The two 

companies are “about 90% identical". The report does say they are behind Home Depot in 

contractor sales but are making significant moves to correct this.  

Some analysts think Lowe’s can gain ground by capturing more of the $120 billion 

professional home-improvement market. The average pro contractor customer at Home Depot 

spends $6,500 a year, while Lowe’s garners about $2,000 per pro. To narrow that gap, 

Lowe’s recently launched an e-commerce platform for contractors and began partnering with 

brands preferred by professionals, like Sherwin-Williams paints. Piper Jaffray analyst Peter 
Keith says those initiatives could enable Lowe’s to boost its overall growth. 

I urge the commissioners to review all of the letters and documents that have been presented. 

There is more than enough material to merit sending this back for a new traffic study that uses 

standard methodology and the IT manual. The IT trip generation manual was used in all of the 

Lowe's stores in the Los Angeles area and also with the two office buildings so it is disturbing 

that an exception was made just for Lowe's Alhambra.  Undoubtedly the figures produced by 

using the IT manual would trigger an EIR and would require the developer to truly mitigate the 

increase in traffic.  

The current conclusion that the Lowe's development including two 6 story office buildings does 

not significantly impact the environment with traffic is a disservice to our City and residents. 

The City of Alhambra can encourage development without harming our quality of life by having 

this project examined under and EIR. This can only be done with good data and not by 

circumventing the process with bad traffic analysis.  

 

Sincerely, 

Michael Lawrence 

 

 

 

 

 

 

 

 

 

http://fortune.com/author/ryan-derousseau/


 

 

 

 

Attachment A 

While both ITE and SanDAG manuals provide trip generation rates for Home Improvement 

Superstores (Land Use Code 862), they may not reflect trip generation characteristic 

observed at a tpical Lowe’s home improvement superstores. As mentioned above, the 

manual rates are mostly generalized and suitable for typical home improvement 

superstores such as Home Depot. Lowe’s stores sell home improvement items geared more 

to the homeowners whereas Home Depot stores sell these items geared more to small 

contractors. Since homeowners generally shop in the evenings or weekends and do not 

necessarily compete with weekday peak hour traffic for shopping. On the other hand, small 

contractors typically shop during weekday and often compete with peak hour traffic to get their 

items for their job sites. Therefore, it is apparent that weekday AM and PM peak hour as well as 

weekend mid-day peak hour trip generation at a Lowe’s store would be slightly lower than at a 

Home Depot or similar home improvement superstores which are largely the data source for ITE 

and SanDAG manual’s trip generation rates. 

This justifies to use data from a “similar site” (e.g., Lowe’s at 13750 Poway Road, Poway, 

California) instead of standard trips generation rates from ITE’s “Trip Generation Handbook”.  

 

 

 


